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Abstract

This study investigates board game service and the integration of Al Chatbot for the service
in Thai academic libraries. Systematic survey data collection was conducted in 2026 through online
information channels, including official websites and Facebook social media of academic libraries or
of higher education institutions. The survey identified 67 higher education libraries in Thailand that
publicly disseminate board game service information through these channels. The study proposes
two conceptual frameworks: one for data analysis and one for Al Chatbot development. The
analytical framework, the SPECMAI Framework, comprises six core dimensions: space, policy,
expert, content, media, and Al Chatbot. Survey findings revealed two notable research gaps: (1) the
development of personnel with specialized board game knowledge to serve as board game experts
or game masters, and (2) the integration of Al Chatbot functioning as a librarian assistant designated
for board game services. In response to these identified gaps, the researchers developed the Game-
RACE Al Contribution Framework as a structured approach for building an Al Chatbot to serve as a

librarian assistant for board game services. Testing results demonstrate that the proposed framework
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is viable for developing artificial intelligence capable of supporting board game recommendation
tasks. The study further discusses pathways for advancing artificial intelligence as an operational
mechanism within library environments, highlighting the significant potential of Al technology to drive

innovation across diverse library service domains.

Keywords: Academic Library, Artificial Intelligence, Chatbot, SPECMAI, Board Game
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2) nsysaunianatuladdiyytlssAngun1iinag (Al Chatbot Service Assistance)
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(Al Chatbot Service Assistance)
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Interaction Model
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Enquiry Al Chatbot Response

Board Game Master

Game Recommendation
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Engagement & Community

AN 3 Al Chatbot Application in Board Game Service: Interaction Model & Game-RACE Al

Contribution Framework
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Abstract

This study is classified as research and development (R&D). The objective is to: (1) to design
and develop a mobile application for recording and monitoring student attendance at
Srinakharinwirot University Prasarnmit Demonstration School (Secondary), and (2) to evaluate its
efficiency and user satisfaction. The application was developed using Dart, together with PHP,
JavaScript, and a MySQL database. The application's efficiency was evaluated by five experts, while

user satisfaction was assessed by sixty users. The results indicated that the application

demonstrated a high level of efficiency (X = 3.80, S.D. = 0.79) and a high level of user satisfaction
(X = 4.30, S.D. = 0.70). These findings suggest that the developed application effectively improves
the accuracy and speed of attendance recording and supports efficient information management for

school administration.

Keywords: Application, Attendance Recording, Educational Information System
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Abstract

This research aimed to (1) to develop a public relations strategy; (2) to design and produce
materials for public relations of sriracha pineapple products in the province of Chonburi; (3) to
develop educational materials for producers of sriracha pineapple in the province of Chonburi; and
(4) to test the educational materials and public relations media for effectiveness. The medias was
developed in 4 phases: Phase 1 -public relations strategy formulation; Phase 2 production of public
relations media and learning materials; Phase 3 -media dissemination; and Phase 4 -transfer of
knowledge to farmers by training projects. The results from the public relations strategy showed that
the sriracha pineapple had unique features and potential for further promoting a more contemporary
look to attract a wider new market. The study used a holistic approach by integrating branding
strategy, packaging strategy and public relations media strategy, as a result the new brand identity
and new packaging were developed and the on-line public relations media through a Facebook
Page including cover photos, profile photos and 10 banner images to promote products were

designed in a way that each one of them share a common style meant to achieve brand recognition.
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In terms of an innovative learning media, the information from the research and development
process, which contained of concepts, theories and recommendations from scholars and the
practitioners were drafted two online learning manual (E-book) (1) "Digital Smart Farm &
Entrepreneurs: Smart Agriculture to be Smart Entrepreneurs in the Digital Age, Upgrading OTOP
Standards and Exporting Sriracha Pineapple and Related Products", and (2) "Circular Economy for
Value-Added Sriracha Pineapple and Good for the Environment Biochar Kilns." The review and
appraisal for the trademark design, packaging, online PR media, and learning tools showed that the
experts and target group were satisfied at the highest level in both. After the investigation, the

trademark was assigned to the community company for the application of the trademark.

Keywords: Public Relations Strategy ,Innovative learning media , Sriracha Pineapple
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Abstract

This research, entitled “Strategic Development to Promote the Use of ABC Online Services
through Convenience Store Applications Based on the Analysis of Barriers and Technology
Acceptance,” aimed to examine the effects of usage barriers and technology acceptance factors on
consumers’ intention to use ABC Online services and to develop strategies to promote the use of
such services. A quantitative research approach was employed. Data were collected through
questionnaires from 400 consumers in Bangkok who had never used ABC Online services. The data
were analyzed using descriptive statistics and multiple regression analysis. The findings revealed
that usage barriers, risk barriers, traditional barriers, and value barriers had significant negative
effects on consumers’ intention to use ABC Online services at the 0.05 level of significance. In
contrast, perceived usefulness and perceived ease of use had significant positive effects on
intention to use the services at the 0.05 level of significance. However, image barriers and cost
barriers did not significantly influence consumers’ intention to use the services.

Based on the findings, a Digital Sales Assistant Strategy was developed, focusing on
enhancing perceived usefulness, improving ease of use, strengthening security confidence, and
reducing usage barriers in order to increase technology acceptance and encourage the adoption of
ABC Online services. The results of this study can serve as practical guidelines for developing digital

marketing strategies and promoting online service adoption in the retail business sector.

Keywords: Technology Acceptance, Usage Barriers, Intention to Use, Digital Sales Assistant

Strategy
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