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Abstract

The objectives of this research were to develop and validate the consistency of a causal
relationship model of purchase intention product Xiaomi on Shopee application in Bangkok and
its vicinity and to study casual factors influence affecting purchase intention product Xiaomi on
Shopee application in Bangkok and its vicinity. The tools used in the research were online
questionnaires. The sample group consisted of 414 people who have purchase intention
product Xiaomi on Shopee application in Bangkok and its vicinity. The statistics used in data
analysis were frequency, percentage and the structural equation model is used to analyze
causal relationships to find the path to the causal influence of the variables consisting. The
results of this research were the development of the causal relationship models consisted of 5
components are 1) Interactivity 2) Informativeness 3) Convenience of Use 4) Trust and 5)

Purchase Intention and the model is consistent whit the empirical data to a great extent. The statistic

shows the Chi-square statistics goodness fit test (Xz) =437.30, degrees of freedom (df) = 237, CMIN/df
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=1.85, GFI =0.92, AGFI = 0.90, SRMR = 0.05, RMSEA = 0.05. The final is predictive coefficient of
0.4 4 | indicating that the variables in the model can explain the variance of the purchase Intention
product Xiaomi on Shopee application by 44 percent. It was found that the Trust, Interactivity,
Convenience of Use and Informativeness were respectively influenced by Purchase Intention.
The results of this research were useful for entrepreneurs, the product Xiaomi on Shopee application
businesses, utilized to marketing plan and create marketing strategies are suitable for consumer
behavior. This reserch can apply the result in purchasing intention product Xiaomi on Shopee

application the future.

Keywords: Purchase Intention, Trust, Application, Xiaomi
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A lfanslauazaanusslada Wu and Chang (2005) Aquisanunaslideya (Informativeness)
fiuafanulianslauazaaudalate Kim and Lim (2011) Aawdsaruaanuazaanlunisldany
(Convenience Of Use) fuasananulianglanazausilads Yoo and Donthu (2001) wazFauls
g ldangla (Trust) inliAnAuialadedudaenlasl Gafen, Karahanna, & Straub (2003)

o =
ANNTINN 1

mshideya

( Informativeness )

&g X
anuaalaze

( Purchase Intention )

anwazanlumsldau

( Convenience of Use )

AINA 1 NTALLUIAA LUNITIAE

(711 : Min-Chung Han, 2014 )

szrnsuazngnaIncng
dszansaaenisadensell un guslnaninagedudn Xiaomi uuiedwalndudet/duay
Wnandeluangamnamnuasuazlnuma delinsuaruaulssansiuiueu
e ae YAy yae d X oy o ooy
nanFaet1ee9n1sAe Al ldun §uslnafimededudn Xiaomi vuuelndnduderuas
wnendaluaangamnauasuazliuuma auau 414 au ldnntaanisgusinedauuuazaan
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Abstract

This research aimed to study factors affecting intercultural communication and
intercultural communication problem solutions occurred in  exchanged Chinese students
classes, Thai Department , Rangsit University. Data collected from questionnaire answered by
28 exchanged Chinese students and in-depth interview of 5 students and 2 lecturers in Thai
Department. Result stated 3 factors affecting cross-cultural communication; 1) lacking in
knowledge and understanding 2) students were unable to adapt to new culture and 3) students
were unable to develop learning skill and students did not follow university rules. Students
lacked knowledge in communication and non-verbal language. Students had behavioural
problems in inability to adapt to new culture, they denied to meet other people, they did not
develop their language skill and did not follow rules. Problem solutions came in 2 ways; 1)

developing new policy in adding more advanced communication class and short courses to
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develop communication skill, 2) practical solution in urging students to participate in activities,
visiting library and joining with Thai students. This research will be useful to exchanged student
curriculum and will be useful in classes with exchanged students where Thai is taught as foreign

language, research results offered solutions in this problem.

Keywords: Intercultural communication, Factors affecting intercultural communication,

Intercultural communication problem
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Abstract

The objectives of this article were to develop and validate the consistency of a causal
relationship model of loyalty to buy cosmetics on the Shopee application of consumers living in
Thailand and to study causal factors affecting loyalty to buy cosmetics on the Shopee
application of consumers living in Thailand. The research model is quantitative. The tools used
in the research were online questionnaires. The sample group consisted of 400 people who
have purchased intention cosmetics on the Shoppe application and live in Thailand. The
statistics used in the data analysis were frequency, percentage, and the structural equation

model.



Q/
Ted@narsauina U9 29 RUuN 1 NNTIAN — NQuIEW 2566 44

The results of this research showed that the causal relationship model of variables
consisting of 4 components consisted of 1) service quality, 2) service value, 3) customer
satisfaction, 4) customer loyalty, and a model developed in accordance with empirical data.
The statistics showed the Chi-square statistics goodness fit test ()(2) = 209.81, degrees of
freedom (df) = 152, CMIN/df = 1.38, GFIl = 0.95, AGFI = 0.94, SRMR = 0.04, RMSEA = 0.03. The
final result was a predicted coefficient of 0.93, indicating that the variables in the model can
explain loyalty to buying cosmetics on the Shopee application by 93 percent, and that service
quality, service value, and customer satisfaction have a direct influence on customer loyalty,

respectively.

Keywords: Service Quality, Service Value, Customer Satisfaction, Customer Loyalty, Shopee
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Abstract

The study of Strategy of Digital Marketing Communication of Supermarket in Chiang
Mai Province. The purposes of this research are: 1. To study the digital marketing
communication strategies of supermarkets in Chiang Mai. Planning and development of digital
marketing communications of supermarkets in Chiang Mai province. This study is a qualitative
method using secondary data research methods, by studying relevant websites and
documents. Document analysis and preliminary data research based on in-depth interviews and
specific interview selection methods Target sampling is achieved by using structured
questionnaires to present content in the form of written analysis. Tools for collecting research
data. The digital marketing communication strategy of Tops Supermarket is to order products

through Tops Shop Online as a website strategy. Www.tops.co.th offers various promotional
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activities, including loyalty program strategies or 100% online membership cards, Loyalty and
good customer experience. Rimping Supermarket's digital marketing communication strategy
includes marketing positioning strategy. Hi end supermarkets provide chat to store services
through Rimping's online ordering service Line Official Rimping. Supermarkets and health
content dissemination are content related to health tips for the retail industry. Free access to

target audiences on online platforms and extensive communication with them.

Keyword : Communication Strategy, Digital Marketing, Supermarket
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Abstract

The objectives of this study are to 1. Analyze, design and develop applications for
patient appointment management of the medical office, support service department, royal thai
armed forces headquarters, 2. The trial, follow up and evaluate the effectiveness of applications,
and 3. Study of application’s acceptance for patient appointment management through the
perspective of doctors, nurses and patients. Using the innovative acceptance model UTAUT2 as
the leading theory in applying acceptance. The statistics used to analyze the data are factor
analysis and multiple linear regression analysis. From experimenting with a sample group of
staff that performs medical work at the Medical Office, Support Service Department and 380
patients. The hypothesis test results indicated that (a) Performance Expectancy had an
influence on Behavioral Intention (NEW_BI) size R? = .553, (b) Effort Expectancy (NEW_EE) had
an influence on Behavioral Intention (Bl) size R* =.511, (c) Social Influence (NEW_SI) had an
influence in Behavioral Intention (NEW_BI) size R* =.723, (d) The facility to use the application
(NEW_FC) influenced physician appointment preferences through the patient appointment
administration application (UB1), and the frustration at being forced to use the application
administration (UB2) had an effect size (R%) of .400 and .124, respectively, and (e) Behavioral
application intent (NEW_BI) influenced UB1, UB2 and the boredom of learning to use an
application for patient appointment management despite the existing good system (UB3). The

influence size (Rz) was .606, .030 and .023, respectively.

Keywords: Application for Managing Patient Appointments, UTAUT 2, Medical Office, Support

Service Department of the Royal Thai Armed Forces Headquarters.
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Expectancy) a1121 7 4 AOU 2 ANHANANIIATUAINNNENENNYDE I (Effort Expectancy) 97191
74a meud 3 ansnantedeny (Social Influence) a11491 5 18 AAUT 4 ANINTBIRIEAUIE
ANazAnluN1s kiUl sunsun (Facilitating Condition) a11a1 2 4@ AT 5 AvnuRlaldany
5211 (Behavioral Intention) a114914 6 48 RO 6 N AN?sNNNTLUITIL (Use Behavioral) a1uau

' o '
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dninonummeins My Admin (auaszuw) -

sWamsasiadusiihy A0D1

2 maiaghanainn Fufoulfiasivdnun  15/08/2565 10:30

Enumaiaena dlo - ana

= nunanainn Torseivisd

© arevimuend

# aehunye m

2 dansusuamia

£ dan1sving
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WNNENINT NTNYNEUINITNUNT NBTYEINITNaININg vaegld
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Y &
TN AN

(n) AINAIANISIULsE@NnENIWN15Yi19IU (PE) wudn glddanlunjaaniunn
Tsunsntlszgneiianisuiusauianunadiaaiiutlsclagiatnaninsdenszuaunisinuune
wnnel (PE5) luszaunan (X =366, S.D. = .65) wavszydnldsunsuiseynsilazdonlfuilgs

nszuRuNIstandne e R Ananwannau (PE2) o lusssunin (X = 3.54, S.D. = .66)

(2) AINAIANTIATUAIINWEIEINT BT (EE) wudn lddaulng) seniu
TuszAunan (X =366, S.0. = .65) d1a1unsnzauiuazninonnidlaldsunsud sy ne
Wanisuiuisanudananadilosladie (EET) uazeeniuluszauuin (X = 3.54, S.D. = .66)

dnTdsunsudszansmneulaniuaiiusdesnissesnulnedne (EE2)

(n) @nEwan19dian (S) wudn gliddaulunjaeniuluszdunin (X = 3.66,

S.D. = .60) I llsunsuilszgnelivanisismsnuiauanggisaainnsadoaiasnaien nanenig

o

Tunsldudnnssuaariaesiniadilog 1esdntinauunmemg nangnoLEN1aMIg NesLiyeInig

nagiwlne (SI4) Bnviseaniudnyfuazineuiidoulusyauilunanssanisldsmldsunsuilssgns

1 (EE2) (X =3.50,S.D. = .71)
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(9) anrwaaediaruagaINgzaInlunisld (FC) wudn flddauwlnnjaeniy
Tuszauun (X = 3.71, S.D. = .63) 314711NULANENINIAZBIUIEAMNAZAINABN TN U WAL
Tdllsunsntlssgnsil vislusunnsdningdenisld nnswsanynainssiumaluladiaisauma
(FC1) flddaunilssaniudn drmnnilsunsudszegnaiiliarnisndfimnislddae v lamemile
A 4 o o - a aa ° o = i
Gadng1inaunngmunsaziyaainsndaanudiunysuimaluladiarsaumeniladoywid
Tiatinsiuviaeh (FC2) luszAuann (X = 3.65, S.D. = .62)

v
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() Aanwmalalderuw (Bl) wudn fldlianuiazldllsunsndscynsiline
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() WOANSTNNITLE9Y (UB) nudn Hldmaunisdnuniaunndeinuidsunsu
Uszensfil (UB1) TuszAunan (X = 3.64, S.D. = .67) uaviglddoutasaanivluszduiunans (X
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- Nﬂﬂ’\iﬂﬂﬂ'ﬂﬂﬂﬂ&laﬂﬁu

ANNIINARALANYAFIU 1 WU ANNAIANISIULILENENINA9919TUT89
Tsunsutlszgnsiitenisudnsmnuinvnnagias (NEW_PE ) Hauadvinaiddunsesiananussla
o o aa v

T dangAnssulnesu (NEW_BI) feuay 55.3 (R°=.553) atleilubdAnynieatimieandt .01

M lsaun12anaNafIaNN1IN 1

NEW_BI =-0.029 + J15(NEW_PE) ......... (1)

ANANN19AINae5U" e le91 Wasauwls NEW_PE 8a1ulu 0 Aousalaldanu
a

dangAnssninasan (NEW_BI) azlidanad .029 nuae warfauis NEW_PE FAindu 715

n1eAINGT AN lald g Anssniagsan (NEW_BI) aztiindi 715 vilae

N@ﬂWTVIQ’&ﬂUﬂNJEIEg"IU 2W']_I"quV‘]'J'WN‘WEI']'EI’]NI%\‘IWHI']Ji‘LLﬂﬁ‘Nﬂﬁ‘Zﬂqﬂmr
~ a o @ = a a 2 ) > o
LW@ﬂqﬁ‘Uﬁ‘MqiﬂqNUﬁﬂﬁJqﬂaﬂ'Jﬂ (NEW_ EE) umu’m’ﬂ‘mﬁwmmLﬁum\‘im"ﬂm’mmlﬂmﬁu

dangAnssningsan (NEW_BI) faray 51.1 (R*=.511) agsiipdAyneatsatesndt 01 dllg

NI UANNTENENG AIANNITN 2 119819
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NEW _BI=-0.022 + .705(NEW_EE) ......... 2)

AMNANN19AaNaasUN e te91 asauls NEW_EE Sa1ilu 0 Aousalaldanu
Fennsnssuinasan (NEW_BI) aziipnanas .022 vidae uaziiasauyls NEW_EE HAnwinfiy 705

azilipnnsslaldadonAnssulaasan (NEW_BI) LANTU 705 wiiae
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T anullsunsnszgnsfinanisuduisauinuuna e ludngAnssulagsan (NEW_BI) faaas

a o o aa

72.3 (R°=.723) adefidadnAtyneatadeandn .01 aannimadaunilfladaunisandna

o N
JANNIN 3

NEW _BI =-0.083 + 810(NEW._SI) ......... (3)

gun13sananlasune’ladn iadquils NEW S Hendu 0 Aanusalaldeny
danganssulnesan (NEW_BI) axdiAnanas .083 uiae iasauls NEW_SI A1y 810

PHILAIININ m'muﬁmﬁﬂ%qmﬁqwqﬁm‘m‘ﬁmmqu (NEW_BI) aziiialats .810 mdaeg)

ANNINARBUANYAFIY 4 NUINaNNLeIAIE e ANazAdnlunsldau
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o o
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v
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UBL =3.631+ 425(NEW_FC) ......... (4)

anannistresuesunelidn wesuds NEW_FC fAndu 0 woiinssunisldann

avldsunsnilseynalinanisuiusaudanunedilos (UB1) azlAinau 3.631 niae waziile

A

Fautls NEW_FC Hanwinriy 425 azvinlingfinssunisldeuasslisunsutlszgnsitenisidmnsenu

dannnegilog (UB1) WINTL 425 widael

HANIINARALANYAFIN 5 NUdnan1naesdeguiaanazanlunisldanu

a

Tsunsuilszgnaliianisuduisaudavanadilos (NEW_FC) ﬁ%w%waﬁiﬂwqﬁmwmi‘ﬁmm X

o

IﬂiLLﬂiNﬂiSQﬂB‘ﬂ,ﬁ@ﬂ’]ﬁ“].l?ﬂ’]i‘d’]uﬂ/mwu’]ﬁﬂ;ﬂfm (UB2) iienfaaas 1.5 (R*=.015) atnsiliiadnAny

o

NNATALALNIT .01 AINN1INARAUN IFANN1IaNTNARIT
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DEZ =2.900 + 124(NEW_FC) ......... (5)

|
! A o

auni1sh 5 I9ilefauls NEW_FC #A1du 0 wainssunisldeuldsunsy

Uszgneliianisuiunsaudnuuiagiloas 439 (UB2) AeHANANTY 2.900 Uilne 1Nadquls
a 1 o o £ a v rr_‘i a o

NEW_FC Ay 124 azvin lvinganssunisldenltsunsudsegnsiienistisnnsautinnane

drlogs A39 (UB2) WNTU 124 ot

ANNIRaeLANYAFIM 6 Idnadninsrydtansdlaldeullsunsulszynsd
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Lo

o
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o

NNADAURENIT .01 Y lFaNN19aNENARIT

DEL =3.641+ 526(NEW BI) ......... (6)

auntdesiuesunadn Wadauls NEW_BI HAdlu 0 wyanssunisldanuasa
Tsunsudszgnsinanisudnisnuianunagilon (UB1) azllAinT 3.641 uidog 1lasauls

NEW_BI fipvinriy .526 axvinlinganssunisldauaselisunsudssensilinaau 526 wilae

ld‘ a 1 i’/ v &
Han1snaaeudnyAgru 7wudradnumslalderuldsunsudseyns
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Weanisusunseudanane e ludogfnssu (NEW_BI) HenswasengAnssunisldeiuasy

o

Tsunsudszgnsfianisuivnsanuilnuniegilasass (UB2) Sauas 3.0 (R*=.030) atnaltiad Aty

NNADAUAENIT .01 Wt dluannsavana lematl

UE2 =290+ 176(NEW_BI) ......... 7)

[InaxnifananaesunelAdn Wasautls NEW_BI JAlu 0 wosinssunasldann
asallsunsutlszgneliianisisuisauiaunnedilon (UB2) azllAinay 2.90 wiael Lila NEW_BI
a 1 o/ o v a Y a 'S ‘ﬂl a o L2
HAviniy 176 azvinlingAnssunisldauaselisunsussgnsliienisudmssudnnunagiae
(UB2) WX .176 wingl

AMNNIINARRUANYAFIHA 8 Tuduanufgiugaianudipanaslaldanu

9 49
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UB3 =2.895 + 145(NEW_BI) ......... (8)
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Abstract

The study of Communication Success Factors and Good Lessons in Highland Agriculture
Development Case Study : Huai Pao Royal Project Highland Development Project Thung Khao
Phuang Subdistrict, Chiang Dao District, Chiang Mai Province. This research aimed to study factors
and good lessons in the communication process that will affect the development of highland
agriculture. In order to be able to use the results of this research as a guideline for communication

work to develop highland agriculture for higher efficiency and effectiveness of operations.

Mixed-Methods is used to get complete information in all dimensions of the communication

process, including questionnaires, in-depth interviews, focus group and participatory observation.

The results of the research revealed that communication success factors and good lessons
for highland agriculture development consisted of 3 aspects: aspect 1, communicators consisting of
1) farmers, 2) community leaders and 3) academic support and development. Aspect 2, patterns of
media and communication activities where it is necessary to use two-way communication. From the
research, it was found that appropriate communication activities include giving advice onsite, study
visit and training, respectively. Finally, third aspect is the communication process, which was found
that the communication processes that influences success, which is a good lesson, are 1)
participatory communication process 2) communication for diffusion of innovation and 3)

communication by modeling success or thought leadership (Opinion leader).

Keywords: Good Lessons, Communication Success Factors, Development Communication, Diffusion

of Innovation
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