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Abstract

Currently, Facebook has become the social media that has been very
popular in globally. Survey in 2013 found that there was more than 1 billion users
around the world, Thailand is the third ranking in the world, with 26 million
subscribers. Many organizations use facebook applications especially in PR.
Because of the widespread popularity, almost every organization has its own
Facebook Fan Page, or both in a Profile although the goal is different. However
questions regarding use include: Are the facebook users understanding the
various features of facebook? Here data obtain analyzed to draw conclusions from
Facebook or not. The recorded information is important for facebook that will help

identify the most effective way to use it.
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Overview Likes Reach Vists Posts  People
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Overview Likes Reach Visits  Posts People

Daily data is recorded in the Pacific bme zone
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External Referrers
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(o] google.coth google.co.nz @ bing.com us.yhsd search yahoo.com BENCHMARK
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: https://www.facebook.com/LibrariesThailand
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Overview Ukes Reach Vists  Posts People

Whnen Your Fans Are Online Post Types Top Posts from Pages You Watch

Data shown for a recent 1-week period. Times of day are shown In your computer's local timezone.
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5. “People” L1UN1UAAITDYATDIYAAATNAAANN Fan Page SIUUNATY
. d4 X0 o o DA e s o4
AudnEuziaziag uanainifuirdayaundrounauiudeyadoudns e
1/52naUN1791900BNNT M u1le (T 6)

5.1 “Your Fans® ilunsuansiayavesgifinana Fan Page Tneas
AN LA NINALAZTINETE LATIARIAUINIaSEAARINd A NLMad LA
IneenANUszmA e waznnen g

5.2 “People Reached” iflunisuansdeyaifsaunauaaanisdnis
daya (Reach) FUANWIUEFAAATN Fan Page UENATNINALAZDIE LAZLARIATUILYD
o Ay =y . ! " JRESY
gRamxAdnDedaygadmnanumadls Inauenaiulssma Wag uaznisnld

5.3 “People Engaged” lunisuansdayaFauinauaeqginni

Fan Page funM9NUJANAUEAL Fan Page WENANMINALAZEE WATILAANATHILYEY

va Ay = 9 | ' - o o
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Overview Likes Reach Visits Posts People

Your Fans People Reached People Engaged

The people who like your Page

A% 15%
1%
Women
9%
. 57% 46% )
Your Fans All Facebook L - 2% 0577%
— | c—
44 454
- 5%

1317 1824 2834 8564 o5+
— —

Men E——

1% ALY 1%
| 41% 54% o
Your Fans All Facebook 0%

15%
Country Your Fans City Your Fans Language Your Fans
Thaitand 1,359 Bangkok, Thailand ap2 I'hal 44
United States of America 7 Chiang Mal, Thailand 45 English (US) 424
Japan 4 Nakhon Pathom, Thailand 22 English (UK) 10
Laos 3 Nonthaburi. Thailand 20 French (France 2
United Kingdom 3 Nakhon Ratchasima, Tha 15 ndonesian 2
Indonesia 2 Knon Kaen, Thaitand 14 Simplified Chinese (China 1
Swikzertand 1 Chonburi, Chon Buri, Thai 12 Japanese 1
Tawan 1 Ubon Ratchathani, Thailand 12 German 1
Brunel 1 Hat Yal. Songkhia, Thailand n Afrikaans 1
Austraiia 1 Phitsanulok, Thailand 9
See More

AN 6 NENRALAAINA People

N https://www.facebook.com/LibrariesThailand
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Export Insights Data

Select a data type, file format and data range. You can export up to 500 posts at a time.

Data Type Data Range
@® Page data

Key Page metrics for engagement, like sources and audience August 27, 2014 - September 24, 2014 v
details
File Format
O Post data

Key post metrics for reach, impressions and feedback Excel (.xIs) v

[J Export data using the old template ©

Facebook Page Terms Cancel

AWA 7 N9 Export &85

N https://www.facebook.com/LibrariesThailand
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ANDNYNEENN0IANIHBINIT LU N13NFALALIR9E 11N Facebook g9 WANA
dsznauniandunsaiudnn uanaliisiugn Facebook laildidungasTunisigsiaes

A4ANT ATl avAnsassassatinuune s ladanaudnasld Facebook Wivaaxls
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Y M3ES
50000 " 50

m > A $11,700 (\, 2

e FACEboOk

videos are viewed

siEee Minute

s 3,296

\
Items Shared
on other websites.

EACH DAY 757 MILLION PEOPLE
LOG ONTO FAGEBOOK, BUT WHAT

ARE THEY DOING? HERE IS A LOOK
AT WHAT HAPPENS EVERY MINUTE [l

3 ,125 ,000 ON FACEBOOK. &p%sa;zsbt:lolle(d
Likes
ﬁ 416 100,000

Compromised

Logins ]50 Friends Requested
,000

Messages Sent h

NN 8 ANLAARULIURY Facebook 1 1 11

(ﬁm www.insidefacebook.com)
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