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Chairpersons of Graduate Programs in
Communication and Graduate Students in
Communication
NCA Graduate Education Survey
The Scholarship of Teaching and Learning

The National Communication Association has received a grant from the
Carnegie Foundation to study the scholarship of teaching and learning in communica-
tion. As a part of that grant, we are attempting to leam if, and how, commuaication
departments may be incorporating the conception of the scholar/teacher in the pre-
paration of graduate students. We ask for your help in gathering information about
ways in which communication graduate students may be engaged in the scholarship
of teaching and leaming. If you are a chairperson of a graduate program in communi-
cation or a graduate stadent studying communication, please fill out the questionnaire
that is posted on NCA's

home page at: www. Natcom.org/ gradsurvey. If you have questions or would like a
paper version of the survey mailed to you, contact Sherry Morreale, NCA Associate
Director at smorreale@ natcom.org or 703-750-0533.

Judy C. Pearson, Virginia Tech University
Judith S. Trent, University of Cincinati

fimn : Specua : Publication of the National Communication Association (April, 2000),
Vol. 36 No. 4.
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Special Effect

Last Novembet, 500 Vogue readers were chosen to blind test a new moisturiser
and foundation for three weeks. The revolutionary product they fell for is Total Effects
from Oil of Olay.

Is your skin less radiant than it used to be? The unique combination of
moisturisers and light diffusers in Total Effects reduces the appearance of blotches
and age spots and gives skin a healthy looking glow.

“There is a definite improvement in the lines
around my mouth and eyes-finer lines have
disappeared and the more obvious
ones are less prominent”

Carolyn Tumner, Bath

Is surface dryness a sore point? New Total Effects containing ViataNiacin
reduces the appearance of fine lines and wrinkles by re-energising the skin and making
surface cells act younger than their real age.

There's a unique synthesis between Total Effects (Olay's ground-breaking
new skincare creation) and the twenty-first century. Both look set to shun the excesses
of the past, to accommodate the needs of modern living and to simply and effectively
provide what is functional rather than what is purely fashionable.

By listening to what real women want- women of all ages from all walks of
life who share the need to use their time efficiently rather than what beauty trends
dictate, Olay has successfully developed a "total" solution. Prepare to rid yourself of
that fedundant mountain of beauty lotions and potions and replace it all with one
product-wonderfully simple in its concept and application and highly complex in its
benefits. Specifically designed to combat the seven visible signs of ageing, Total
Effects is a unique combination of moisturiser, light diffusers and Olay's exclusive
ingredient, VitaNiacin. It provides an entire regime with multiple results: reducing the
appearance of fine lines and wrinkles; hydrating the skin;minimising the appearance
of pores, blotches and age spots; smoothing skin texture; lending a healthy glow; and
evening skin tones. Long-lasting and quickly absorbed, Total Effects accelerates
the cell-replacement process and allows old skin to act younger than its age.

To avoid appearing like just another page of beauty hype, six Vogue readers
from our Beanty 2000 panel (who were told nothing about the product) will appear in
our March issue, photographed post-trial by Josh van Gelder, to give personal testi-
monials and nnbiased feedback on their blind testing of Total Effects.

fhan : Vogue (Feb. 2000). Vogue Promotion.



‘ 50 [’r’aﬁmmmumﬁ 9 6 amid 1 unIAN-TquiEy 2543

VITaNYNIU

278w Sunfadw (2533). mn]‘:zm&'uﬂ'u:‘lmmmsnmqm. NIAUNNY
D MARNANANN

- - J
Trufg afdufl 12 nengaan 2s4a.

Bivins T. (1995). Handbook of public relations writing. Chicago:
NTC Publishing Book.
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