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Abstract

This research aimed to 1) study the behavior of online music listening on YouTube and 2)
examine the satisfaction of online music listening on YouTube among high school students at Sa-
nguan Ying School, Suphanburi province. The sample consisted of 324 students, and data were
collected through a stratified random sampling method using a 4-part Google Form questionnaire.

Data were analyzed using percentages, means, and standard deviations.

The findings revealed that 1) students primarily listen to music on YouTube for entertainment
(83.95%). They became familiar with YouTube through social media (55.86%) and use the platform
daily (84.88%). Most students listen to music 5-7 days a week (82.41%) and access the platform via
mobile internet (54.52%). Pop music is the most popular genre, favored due to their favorite artists

(35.44%). Listening to music on YouTube helps students feel relaxed (52.78%). 2) The overall
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satisfaction with YouTube was highest in the technical and usability aspect (X=4.24, SD. = 0.19),
with students appreciating the platform's ease of use (X= 4.61, SD. = 0.67). In the entertainment
aspect (X= 4.40, SD. = 0.34), students found YouTube to be highly entertaining (X= 4.69, SD. =
0.56). Regarding social and cultural aspects (.f: 4.20, SD. = 1.03), YouTube was seen as a helpful
tool for connecting with peers (X = 4.22, SD. = 0.14).

The research also found that listening to music on YouTube has a clear impact on students'
emotions. Most students feel happier while listening to music, and this happiness continues even
after listening. Additionally, user satisfaction received high ratings, particularly for modern song
content and ease of use. However, it is suggested that improvements be made to music videos
(MVs) on YouTube to better meet the needs of teenagers. There should also be caution regarding
content copyright violations, and it is recommended that parents supervise their children's use of

YouTube.

Keyword: YouTube, Online Music Listening Behavior, Emotion, High School Students, Social Media
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