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Abstract

The article aimed 1) to develop and validate a causal of relationship model purchase intention
teapot via Facebook of consumers in Bangkok and its vicinity and 2) study causal factors Influencing purchase
intention teapot via Facebook of consumers in Bangkok and its vicinity.The research format is quantitative research.
The tools used to collect data were online questionnaires. The sample group is People who have previously
purchased products online through Facebook pages Residing in Bangkok and surrounding areas, a total of 315
people were obtained by convenience sampling. Statistics used to analyze the data include frequency,
percentage, confirmatory factor analysis. and structural equation models The research results found that The
developed structural equation model consists of 4 components are 1) image 2) price perception 3) trust and 4)
purchase intention and the model is consistent whit the empirical data to a great extent. The statistic shows
CMIN/df = 2.11, GFI = 0.95, AGFI = 0.92, SRMR = 0.01, RMSEA = 0.06. The final is predictive coefficient of 0.78,
indicating that the variables in the model can explain the variance of the purchase intention teapot via Facebook by
78 percent. It was found that the image aspect Trust aspect and price perception It has a direct influence on
purchase intention respectively. When purchasing a teapot set, entrepreneurs should consider a good product
image to be widely known and the trust of customers. Receiving clear product details is important in order to create

an intention to buy a teapot set through Next Facebook page.

Keywords: Model, Facebook Page, Online Products
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(Frequency) waz ¥atiay (Percentage) afiAENanuIL (Inferential Statistics) T4 lun153wAsnz el sznauidetiugu
(Confirmatory Factor Analysis) WAZNIIILATIZAINARANNNFLAT94F19 (Structural Equation Model: SEM) L‘ﬁwmmu
ANFEnARRINaNNAuTEnd N TnasNyRguiLdeyaEaLszAany Inafansaunainenaiin CMIN/GF < 3.00 (Ullman,
2001); GFI = 0.90 (Joreskog & Sorbom, 1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFI = 0.90 (Hu &
Bentler, 1999); RMSEA < 0.08 (Schreiber et al., 2006); SRMR < 0.08 (Thomspsom, 2004) and Hoelter > 200

(Hoelter, 1983)
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1. uantswmungluuuanassaunislassafredrusunisldmamadnlunisaeanaduiieaulal

lun N INWHUNUATUAZLTNNA

1.1 wan1swmungluuuatassannislassafediniunisldmamadnluntsse s dudaaulal

v
=<

lungunnwiuiuasuazdsnumna nudnTunanudnius3Ian g NAm WL Usenousag 4 a0 Al 1) Anu

nmanmol 2) Aun1sfufaan 3) Auacinldnngla waz 4) AuauAtlaTe LATHANIIATIRADUAIINATIEY

TAT9@519mae Confirmatory Factor Analysis (CFA) a1nNn133LATIZiANNITaNuaa9A NaenAfaIni1alu (Internal

Consistency Reliability) Wuan siautsudaynsialiAinisnsnaaeuaudiaiusonaasiaulsus (Composite Reliability;
U a , U =2 Yo [ % o :I/

CR) ¥1NN491 0.70 wazH AN Cronbach’s Alpha 811191 0.70 Asagdladn nnedadaudsuleisnunluluinag

ANUNTRD e (Hair et al., 2014) N133ATIZHANATTIBARARS (Convergent Validity) WLAN Aaudsunlannsia

%D

'
= o

HAneasresauulslsungnanale Average Variance Extracted (AVE) 310041 0.50 Asagulaan HA0numsaids

aannaadlunniaulsuiresluna (Hair etal., 2014) AuUn19ATIiA NN @ neaIawls49nmle (Indicator
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Reliability) Wi sautlsdanalavnsiafian Outer Loadings §1nna1 0.70 8 1191991 1 uandnsoulsdaunalananun

Y o

Tulmaipannin@ana (Hair et al., 2014) WazA1397 1 kaasdaannessaulsdunmls sail

A15199 1 HANTATIAEBUAINNATUTIIATIAF19698 CFA ATAMNITR N ULRILLLAAUNINAT Composite

Reliability (CR) uwazA1 Average Variance Extracted (AVE)

T I RN Cronbach’s Construct Validity 14 CFA

B 5 CR  AVE

Fautlsdanmla alpha x> df p  RMSEA  GFI
ANUNINANHOL 0.95 075 051  4.10 2 012  0.05  0.99

1.yuAnd mamainanaganterdidunianedng
Outer Loading = 0.75

Wnguang (BI1)

2 inuAad A anRIagANEE AN AN TR (BI2) Outer Loading = 0.77
1 = o‘d‘d ‘ﬂ!/ 2]

3 viudilszaunisninn lunisiegan et nuwwa i

Outer Loading = 0.61
(BI3)

AIUNISTUSTIAN 096 075 051 838 2 011 001  0.98

1.yuAAd AN NI sUWAEnEs ARz AN
Outer Loading = 0.72

AUAMNIN(PP1)

2 iuAndngan TR auwarandsagnnda
Outer Loading = 0.72

T0N19E7| (PP2)

3. WUAAIEAN TN LA NH T AR T AN
Outer Loading = 0.69

fiuan1aziAsEgnataqiu(PP3)

AuANIela 0.96 077 052  6.11 2 014 007  1.00

1 .Vi’]l&i'aj’]’]ﬂsl’ﬂl,mmﬁul,wfﬂLW‘HﬁZﬂﬁ‘ﬂ’mﬁ@ﬂ’]%‘l‘ﬁ’]@’]sﬂj‘ﬂiﬁ
Outer Loading = 0.77

¥

@Hmﬁm:ﬁﬂmmauﬁﬁmLW(PI1)

2 iuldslaiedsganaeuumamaiindnay lesugud
Outer Loading = 0.70

ATIANNNYINUAIANTI(PI2)

3. viuldanglalunisteganisesuumamsaiin Pl Outer Loading = 0.71
AIUANNATLATD 096 080 057 095 1 032 000 099

1.yusslaazeganiasuwwamsiinasngsiaiiias(TR1) Outer Loading = 0.75

2 yihusslaasgaganseumamaiinlueuAn(TR2) Outer Loading = 0.82

3. vusslaas@eganimauwmamanuanndanisly Outer Loading = 0.75

TaUNF11(TR3)

2. HANTIATIAARUAIINADAARDITRFUuILAaevaNN 1T tATea et udeyadetlseandni sl inawman

dgl a £ = 1 -dl o dgl = % A o
5Lumimmﬂmum@@ui@ﬂun@qmwwmmmzﬂaum%@ WU TNIAA NN UITUT A TNADAARDILAZNANNAUNL

o  a

fayadalszanfiiluatneg naiansninanneAlaauwaafduwms (CMIN/GS) = 2.11 Aol GFI = 0.95, AGFI = 0.92,
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way CFI = 0.95 aqiflulimuinausilaesi GFI, AGFI way CFl AadNATsaws 0.90-1.00 A1 RMSEA= 0.06 BazA1 SRMR

=0.01 wlulUmuinosilne Al RMSEA wags AN SRMR fiaalAntiasngn 0.08 wazAl Hoelter = 202 iWlwlimiuinosat

> v >
o
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o
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IHFuanEnanensaIngaanadef1un1siufann Jaunansnawiniu 0.48 adadddAtynieatifnszau 001

<

FAnNING 2
—> BI1
—> B2 Muawansal
—> B3
0.77*** 0.75*** Pl l—
. . T Tl
suanulingda AUATAATEITE 0.82%**
—» TR2 (Trust) (Purchase Intention) PI2
- 1r3 0.71% o.% P3|
~
~
—»| Pp1 0.48% -
~
o o o //
AWNFIVFINAN _-
—»| PP2 _ .
(Price Perception)
—»| PP3 0.69™*

X2 =101.679, df=48, CMIN/df =2.11, GFI = 0.95, AGFI = 0.92,
CFI =0.95, SRMR = 0.01, RMSEA = 0.06
WA 2 ANATAT9 AR TNANTUSITIA1 6 A NAS AT BT ANNTIT N WAL TN

v A a (% o v a o 6
1e95LFInAlungemnauAsuarFNng (Tunangenndesiudeyaidalszany)
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Aandsuelanauan pnuANtin91a(TR) ﬁwummﬁ%%%ﬂ(m)
DE IE TE DE IE TE
ANUNINANEDL 0.43** - 0.43** 0.57** 0.12* 0.69*
ANUNNIFLIIAN 0.48*** - 0.48** 0.08 0.13* 0.21*
sumnldangla - - - 0.29* - 0.29*
Andanls=Ananns 0.72 0.78
nengad (R?)

naeun *p < 001, *p < .05 p < .01 DE = @NEWANNAN, IE = angwaniedan, TE = ananasau

v v
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inugiaas Ullman (2001) CMIN/Gf < 3.00; Joreskog & Sorbom, (1984) GFI = 0.90; Schumacker & Lomax, (2004)
AGF| = 0.90; Schreiber et al., (2006) RMSEA < 0.08; Thomspsom, (2004) SRMR < 0.08
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