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Abstract

The article aimed to study 1) develop and validate a causal of relationship model repurchase
intention H&M products via Facebook page of consumers in Bangkok and its vicinity and 2) study
causal factors influencing of repurchase intention H&M products again via Facebook page of
consumers in Bangkok and its vicinity. This study was quantitative research. The sample was people
have bought H&M products via Facebook page more than 2 times and live in Bangkok and its vicinity
of 201 people. The tools used in the research was online questionnaires. The statistics used in data
analysis were frequency, percentage, confirmatory factor analysis and structural equation model. The
results of this research were the development of the causal relationship models consisted of 4
components are 1) product quality 2) perceived price 3) perceived quality and 4) repurchase
intention and the model is consistent with the empirical data to a great extent. The statistic shows
CMIN/df = 1.37, GFI = 0.96, AGFI = 0.92, SRMR = 0.03, RMSEA = 0.05. The final is predictive
coefficient of 0.61, indicating that the variables in the model can explain the variance of repurchase
intention H&M products via Facebook page of 61 percent. It was found that the product quality,

perceived quality and perceived price were respectively influence on repurchase intention.
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Entrepreneur's H&M products businesses should consider product quality, perceived quality and

perceived price to come back to buy H&M products again.

Keywords: Causal Factors; Repurchase Intention; Facebook; H&M Products
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auAetieusiandumamsinesiisinalungamnumunsiariinnma

2 1

1.1 nan Wl A NANAUS T AR A NAT AT TR WA LR TUA UALEN N LINA

' v
al o

wanaasfuiinalungamnuniuasuazliunma wudnluna A Ndu s 3sama N Wauna

1%

FATUNIN WAY 4) AU

a9

dsznausag 4 Au A9 1) AuANIWEARIWT 2) Aun93uFaan 3) Aunieiy
ANAI1ATRTN WATNANITATIAELATNATITITATIAF196 98 Confirmatory Factor Analysis (CFA)
ANNN1FIATIERANNTTUTRIANNFRAARaIN 12 W (Internal Consistency Reliability) Wu4n fawtlsuele

‘vmfﬁTf;ﬁﬁﬁmmmqmumwL%ﬁummmﬁquﬂmm (Composite Reliability; CR) §10N31 0.70 WAZHAN

A

v |
Cronbach’s Alpha 81nn41 0.70 asagl1sdn nnsdadaudsulaisnunlulumaiinaninGeda (Hair et al.,

N =

2014) N139LATILHALINATITIABAAREY (Convergent Validity) Wi Aol suilennsadAfaagaes
A nulstlsaungnainls Average Variance Extracted (AVE) 81nn31 0.50 a9a71lad1 fAaumss

dsgannaasluynsulswlarecduma (Hair et al., 2014) A71N197AIZIAN NN T e D eFALL s AN R

o A

16 (Indicator Reliability) wua1 siautlsdainmlavnsaiian Outer Loadings 11nN41 0.70 %19l 19199 1

' '
A

wangdndanlsduns leiannnlulimailnany@ane (Hair et al., 2014) WAZA1INA 1 LEAITBANDIN

Y o

o o &
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A19199 1 HANNTATIAEALANNATUTIIATIATI9AY CFA ATANULTaN WA UL LARLINN

AN Composite Reliability (CR) WazAN Average Variance Extracted (AVE)

IS ENAR T Cronbach'’s Construct Validity 14 CFA
CR AVE

Futsdaunmls alpha x? o df p  RMSEA GFI
ANUATUN IR AT TUI 0.84 080 057 524 1 0.06  0.05 0.98
1 TendnuaFilaawsiu (PC1) Outer Loading = 0.80
2.ﬁﬁaaﬂaauﬁﬂﬁﬁmmu (PC2) Outer Loading = 0.69
3. Anssmdiulinnnsgin (PC3) Outer Loading = 0.77
AUN19FLAN 085 079 056 1.82 1 0.18  0.05 0.99
1 Aupnidleiftauiudss tam i 45y

Outer Loading = 0.79

(PP1)
2.ﬁmm'1'7immm@m@ (PP2) Outer Loading = 0.80
3.3 NNz Uy ALIAq1iu(PP3) Outer Loading = 0.64
AUNNIFUTANIN 089 088 071 137 1 024 0.5 1.00
1.U999R91I94RAN (PQ1) Outer Loading = 0.84
2 fnnslsBnnsiia (PQ2) Outer Loading = 0.89
3 fhinnamdsnnsaneiia (PQ3) Outer Loading = 0.80
FunusTlaTen 0.84 085 075 065 1 0.74  0.00 1.00

1. AZNAUNTTAT AN (RI1)
2. ATNAUNNTDEN9FDLTEY (RI2)

3.avnauNnTeti lueua (RI3)

Outer Loading = 0.84
Outer Loading = 0.82

Outer Loading = 0.75

1.2 HANIFATIAABUAINNADAAADITD9INIAAANANAUS T A AN A U TuR U ey A

datlsrdanyd wuda lumanwawiaudaausenndesuaznannauiuieyadslszandidueened
IneNansunanANlAgLAITENTNS (CMIN/F = 1.37 ANsatl GFI = 0.96, AGFI = 0.92, way CFl = 0.99
gadlulunnuinoeilinafn GFI, AGFI wag CFl siagiA1Faus 0.90-1.00 A1 RMSEA = 0.05 LazA1 SRMR

= 0.03 Wiulianunousilassn RMSEA wag A1 SRMR fiadiAftasndn 0.08 wazen Hoelter = 201 lwld

v o

ANINUlatAN Hoelter faailA11NN31 200 GerisaladnTuinananduiusiieanwe manusalagadn

o

AuAetueumtuenaain dauasnadesiudeyadialszany Aanami 2
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2. aN9ANHTARITIA AN BN ENAsE ANAIIATERUAATLAUABNNY InAE TN
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v
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2.1 wan1sAnenadedieanmnNiansnasoruAdlaTe T AuA e TLa @ NN BWAEN

Q

Yy v
v a & o

a1 inalungamnamuasiazliunma wudn JadusuaauAslazed1@uA e TuauAl8ni1ung

o

wlainlAsuanananianssnnfgaaintadusiunisfuinnunin Jaua8nanawiniy 0.44 agl

Yo

e dAyn19adiansziu 001 wazldfuaninanimsesesniainiadasunisduisnn Hauinanina

o o o 13

Wil 0.28 ateiildAnyneadanszau .01 wazladesunisiuiauniwlasuaninanmsaninign

o a9

o o a o

ANTTAd A UANNINEARATW HIU1ABNENAWINGL 0.58 BENINITRIENATYNINATANIZAL .001 AININ

.
N 2
—»
%
—> mwgmmwwﬁmm%/ ..
N N
. -«
>
L W’fmwm%‘m%% l—
—» s itggamn
<—
—-»
—»
x/ 1/
—» A itgim
—»

X2 =61.51, df=45, CMIN/df = 1.37, GFI = 0.96, AGFI = 0.92,
CFI =0.99, SRMR = 0.03, RMSEA = 0.05
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a

2.2 uaNNIANHTAAETIANUABNTNANINATY BNBNANNBANUALBNTNATINNHENTNAFD

ANHES AT AT AUADTUE AN NN WA TN 19ELEIN A TUN EmMNHINUATUAZLTNUNG AIA9197 2
A9I99 2 UAASATBYVENANINAI BVENAN N BNLAYENENATINNNENENARa AN lATaT AUA e

MG HA IR IOA iy

Aaudsuelanig

paudsuelanieisen suANI91a(TR) ﬁmm’]wﬁ?\i’lﬂ%@(Pl)
DE IE TE DE |E TE
FUAMNWHARTUAT 0.58*** - 058"+ 0.18 0.26 0.44**
AUNNIFLITIAY 0.16 - 0.16 0.28** 0.07** 0.35%**
AUNNIFUTANIN - - - 0.44% . 0.44%

2
o

ANGUNUTEENENIT
o 0.48 0.61
nengad (R?)

NNELUR *p < 001, *p S .01 DE = @NENANNAN, |E = anananieges, TE = 8n5nasiu

v
(% o a k% o @ Yo

AnA13199 2 wuanladaduaanaslated duAetuauss i unamain lasugnina

v
o

a v a o o o

NARNINAgAANTadtAuN9TUFAMNIN HaurpdvEnawiniy 0.44 agnadtfadAnyneatinseau

a9

'
Yo a a v =

001 uaglasuansnanisdanunngaaniladefuanN IWRARA ST HIUIABNENAWINTL 0.26 uay

q

'
3 @ a a =

iladuaunisfufaunnlasuansnaniansauniigaainfadtdua nIwRaR A s THIuIABN SN A

a9

a

Wi 0.58 ateildadAtyneaiangzay 001

andsauanisIas

2 o QG/I/LQ/G/

Hdvenlmunanudnglssasraesniaidels Al

v
o a 1% s

v 4
1. T NduiusideamnaNaslaged AuAesuausdniunamanueduilnalu
npmnEUIBATLAzFuMma dsznausan 4 anu laun 1) Auamnwedasiel 2) Aunisiuiaan

3) AuN13FuiANIN LAz 4) AuANFelaTiad) TeaanAReINLNUIARAB Wibisono (2018) UAE
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o

TWAaANNANAUSIT A B NN BT uAanRAf e UTayadeLsanfiduetneg TnaWatsauaneals

a

Ve

IA-aunag (X°) winu 61.51, A1 CMIN/AF Winriu 1.37, ANe9ANBasy (df) Wwinfu 45, A1 GFI Wiy 0.96,
A" AGFI Wiy 0.92, A1 SRMR i1y 0.03, A1 RMSEA winf 0.05 deuflulimisinauaiaes Uliman
(2001) CMIN/df < 3.00; Joreskon & Sorbom, (1984) GFI 2 0.90; Schumacker & Lomax, (2004) AGFI 2
0.90; Schreiber, Stage, King, Nora & Barlow, (2006) RMSEA < 0.08; Thomspsom, (2004) SRMR < 0.08
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