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Abstract

At present, most of the media and tools used in public relations, private and state enterprises
use social networks online (Social Network) and in the future, social networks will influence people's
lives more and more. personnel development PR tools to keep up with future technology Therefore, it
is necessary to prepare early. Therefore, the researcher is interested in studying this matter in which
direction will it change? in order for the government to prepare for the future This research is a future
research using ETHNOGRAPHIC DELPHI FUTURE RESEARCH technique, which collects data by
interviewing and answering questionnaires. The sample group was the first group, 6 experts in
academic public relations, the second group was public relations officers from various agencies, both
the government sector Four private and state enterprises experienced enough to represent the entire
population to predict the future. Three rounds of data collection were used. The findings were
obtained from interviews and questionnaires. Make you know the trend of technology in the next 10
years, which will result in a change in public relations through online media. And the public relations

of government agencies have also changed.
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