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Abstract

The objective of this article is to summarize and compile the ideas obtained from the
workshop on "Future Studies...Inspiration for Innovation and Design Thinking of Information
Professionals, which was organized by Thai Special Libraries Group (TSLG), Thai Library
Association. The workshop presented the discussion to create awareness and provide chances to
practice future forecasting of which end results will lead to creativity or innovation in information
services. This was generated from the spread of COVID-19 since 2019 that caused disruption in
library and information services until now. Therefore, it is necessary for librarians and related
personnel to study the science of prediction, forecasting or future studies in order to adapt to the
New Normal as well as the Next Normal situations after the COVID-19 outbreak. This will lead to
library management driven by innovation and creative ideas based on information and research,
focusing on the future. Future studies also promote librarians to effectively participate in

determining work trends by planning efficient services to meet the needs of users in the future.
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