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Abstract

The study of Strategy of Digital Marketing Communication of Supermarket in Chiang
Mai Province. The purposes of this research are: 1. To study the digital marketing
communication strategies of supermarkets in Chiang Mai. Planning and development of digital
marketing communications of supermarkets in Chiang Mai province. This study is a qualitative
method using secondary data research methods, by studying relevant websites and
documents. Document analysis and preliminary data research based on in-depth interviews and
specific interview selection methods Target sampling is achieved by using structured
questionnaires to present content in the form of written analysis. Tools for collecting research
data. The digital marketing communication strategy of Tops Supermarket is to order products

through Tops Shop Online as a website strategy. Www.tops.co.th offers various promotional
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activities, including loyalty program strategies or 100% online membership cards, Loyalty and
good customer experience. Rimping Supermarket's digital marketing communication strategy
includes marketing positioning strategy. Hi end supermarkets provide chat to store services
through Rimping's online ordering service Line Official Rimping. Supermarkets and health
content dissemination are content related to health tips for the retail industry. Free access to

target audiences on online platforms and extensive communication with them.

Keyword : Communication Strategy, Digital Marketing, Supermarket
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