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Abstract

The objective of this research were to develop and validate the consistency a causal
factors of loyalty in purchasing products of sanita international co., Itd through the shopee

application, And to study the causal factors affecting the loyalty of Sanita International Co., Ltd.
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through a consumer shopee application in Bangkok and its vicinity. The research instruments
were Online questionnaire The sample group was 280 people who previously purchased Sanita
International Co., Ltd. products via shopee applications and lived in Bangkok and its vicinity.
Statistics used for data analysis were frequency percentage and the structural equation model
was used to analyze the causal relationship model to determine the causal influence of variables
The research results were found that a causal relationship model developed consisting
of 5 aspects: 1) service quality 2) value perception 3) trust 4) satisfaction. and 5) loyalty
The research results were found that a causal relationship model developed and was well
aligned with empirical data. The prediction coefficient of 0.76 showed that the model variance
was able to explain the variance in purchasing loyalty of Sanita International Co., Ltd. through
an application shopee 76% Found that trust was the most influential factor on the loyalty of
Sanita International Co., Ltd. is through the consumer shopping application in the Bangkok

and its vicinity.

Keywords : Service quality, Perceived Value, Trust, Satisfaction, Loyalty
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