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Abstract

This research was aimed to develop a causal relationship model of purchase intention
mutual fund through application Phillip Fund Supermart of consumer in Bangkok and
metropolitan region and to examine the consistency between the causal relationship model
developed with empirical data. The variables consist of 5 latent variables, namely Application
Content, Perceived Ease of Use, Perceived Usefulness, Trust and Purchase Intention. This
research is a survey research. The sample group is 360 people who have purchased mutual
fund through application that live in Bangkok and metropolitan region. The tools used in the
research were online questionnaires by analyzing the causal relationship model with the
program.

The research results show that causal relationship model of purchase intention mutual
fund through application Phillip Fund Supermart of the consumers in Bangkok and metropolitan
region, which is modified to be in line with empirical data, with good statistics, Chi-square

statistics (}f) = 98.44, degrees of freedom (df) = 59, CMIN/df = 1.67, GFI = 0.96, AGFI = 0.93,
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RMR = 0.05, SRMR = 0.05, RMSEA = 0.04 and the forecast coefficient is 0.70. The study shows
that the model variables can explain the variance of Purchase Intention mutual fund through
application at 70 percent. In conclusion, the Purchase Intention mutual fund through application

resulting from the Perceived Usefulness and Trust.

Keywords: Mutual Fund, Perceived Usefulness, Purchase Intention, Structural Equation
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