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The Causal Relationship Model of Unified Theory of Acceptance and use of
Thechnology Affecting Consumer Behavior of Weloveshopping Applications in

Bangkok and Metropolitan Region.
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ABSTRACT

This research aims to develop a relation model in cause of the acceptance and the
use of technology the have effect on the use of Weloveshopping application of the customer in
Bangkok and perimeter, and to investigate the consistency of the cause relation model that
developed with the visual information from the questioner 443 people by using the convenient
sampling from people who has experience of using Weloveshopping application. The tools that
has been used to gather the information is the online questionnaire with the 7 measuring level.
The analysis has been done by using structural equation model with the finished program. There
are 6 components of the research model which are 1. Performance Expectancy 2. Effort
Expectancy 3. Social Influence 4. Facilitating Conditions 5. Behavioral Intention and 6. Use

Behavior. The result from the cause related model was consistent with the visual information by

having statistical values Chi-square (X2) =279.14, df = 174, CMIN/DF = 1.60, GFI = 0.95, AGFI =
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0.93, SRMR = 0.03 and RMSEA = 0.05. The direct influence and the indirect influence of the
directive coefficient were statistical significantly. The research result can point out that the willing
to use is the factor that can Behavioral Intention to using Weloveshopping application the most
and Effort Expectancy for using Weloveshopping application as the next one to Use Behavior of

Weloveshopping application.

Keywords: Structural Equation Model, UTAUT, Application, Use Behavior
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