64 F9RmansawmA TN 19 aTUN 2 NINGIAN - FUIIAN 2556

va < @ = = a
ms”lﬂi@ummtumLW@mm@msmmwumm
a o [~ 4 o & o Qs

L3N WNINITRALANAADIUDLTTU ANA (NUTU)
Internet Usage for Communication of Employees

of the Metro Systems Corporation, Public Company Limited
1310300 NIALFIMIT*
unAnga

[ %

mniszaAnisiae (1) WaAnsns Maumasidnaswiineuisem winsdafud

3

paftlalsdis anfin (W) Tnasuunaudnsuzilseans (2) ineAnsqatlszasdnisld
£ Y va 6 @ dl dl o/ a o a (=3
ANARINTT I uae Toyrnie MaumasilaNean19RaA1 I 1INEINNULEEN W InsTatfnd
pRfaLst Aie (MvnTw) UszannsndAns o wilnauLdem winsdafiudnas
UaLedu Arin (WuN1) H9EB 911 AU uaTNgNAIaE1e 271191 300 AL Taelduuuaeunu

o

| -dl A =3 17 ¥ QII ¥ a Ly aa
Whuerasialunisiiudaya a1191 300 hR LL@Z?’JU?QN‘H@H@WW@N’]QLﬂi"‘l:ﬁ‘ViﬁJ@V]’N@ﬂﬁl

U

a v Y

LATNARBLANNAF1WN199ea221sungn SPSS for Windows

a9
a o 1 o dld 0I 1 A v T @ dl dl
HANTTAIRENLL WinaundenyAingd 30 U dnvsldaumesilaiientsdeans
NINNIMNENUNRENE 921N 30-40 T wilneundnsAnsanansoyayasis Innsld
a T @ di dll ! o dld = [
aumeiilninanisdeansuinndiminauninisAneszauFeyniin
wisna lwns ldaumesidaienis@eans wud inszannsoRNyaRsaunutag
o 1 o 1% = va T & ~ = ! o A 16 & =
nauaeiaulllfson annsldaumefidninenisdessuinndaniinaunlaldineziinag
Tunnldilel§fidundngulunsmnas
v ya @ dl dl ] o I o alld
AINARINIT IE B UM FIlALNEN19A2ANT IUTAAIN U WU WENURH AN

Faan7linNTuARIANNARLTUFANGNT19A1759 7] Web board Hnsldaumaditanenis

R

% Q}d % v 2 . % Q; ¥ Y a
A928170 NN UNRANNFRINTdN 1 Social Network wilnanunsaanisldiiznig
MefNINILALImasLR AN17l9aumasiinNan178a8174 I NNINNENIUNARIN1F 1913019

aununaaulail 109naianauviTan e uNfasn s lgnisdunuiaawlal anisld

* o K o a o a a N
UnAnwUyeynn uangmeRalAransnuningn aran3amatulagdeansuatu Ane

NATUTATADANTNIATY NUNINYNAEITTHALI

‘ ‘ 38249_SR_V2_05-92.indd 64

24/5/2557 17:42:35 ‘ ‘



F@nansawma TN 19 a1ufl 2 nINgIAN - fUIAN 2566 65

1
¥ %

a c & -&I Adl 1 o dl Y a é’ a ¥ a v
auwmeiidaiienisdeansiinninniinaunsiesnisliiznisdeaedudn dszyaduan
wiine N g lsunsuviradaanielun1sdagnsiiuaumasiin ineenw Facebook Annsld
a c @ dl di 1 o dl A 1 dll |
Aumafiunani1sdadnsninnantinguin il sunsnviradaanielunisaaansias i

Office Communicator wiinsuiisiaansldatnsnilaaruinedwidena dnisldaumasiiie

¥ ¥

= = e . | - ¢ o ~ Y
WaN1aed1uINNIINLNUNARIN1s M lag N uAaNAILReS NHineWnsaIng

%

gunsalidsnlnayia Annslidumesidninanisdaansuinnanntinaunsiasnisld

¥

A dl o dl Y Aa o o ¥ a & @ o e
@ﬂmmmmuj WHNIUNARINT LT N mu‘umumﬂﬁmm@ummmmimmm@qﬂm‘m

[

~ a A = ' ~ P o @ A ~
Lﬂ?@ﬂﬁ@NWQLmﬂ?VIN@‘Mﬂ’]WLL@gﬂ')qNL?Q'ﬂﬂ’NLWﬁNW'ﬂ Nﬂ']?ﬁlsﬂ'ﬂuwmﬂumL‘Wﬂﬂ"]?@'ﬂﬂ"]?
! o Y Y a o o o ~ A A o o
Nqﬂﬂquuﬂ\‘ﬂuﬂmﬂ\‘]ﬂqﬁ‘iﬁ‘]_lﬁ'ﬂm”l @uu@wuiﬂﬂ@@ﬂqﬁ‘Lﬁ‘ﬂUﬂf]T@@uLWﬂLWNV]ﬂHzSLuﬂq?ELm

AUMAFILAINANITARANT

toypassruunisldaumafidananisaaans wuan wineunailoymi ey

a A

152 ANTNINIRUATAIABNNIADSINA HN17|TRUNAFEANENI7EE1THINNINNTNUNE
tloynizesau °) nineunddymizesanldanalunislddunesiin Inslddumesidaie

y e A 4 e dy e e o4
n1saeatsNINNInInaUnRny i FesEn ) nineunfeIn simwinyezeax

1 1 a " dljj % % = va c & dl dl 1
aaaguaan lunisiudiilandayanislfmnayu dnsldaumasidainanisdaansuinnan

v dy e 44 v 4 a . - .«
wWinIUNFeINIRRLTINEEFesRU 9 wilnewilszauilymssuursednedunafide

& o Y z’/ 1 = = va & @ dl dl 1 o dl
ANANITA1RY 4-6 AFIFALAAY N9l EauImastAINaN1Aa41TNINNIITNITN WAL AL

v
tlymseuuiATainadumesivin luasAnsdndesansnausanss

ANEIATY:  Aumesidn  n1rldaumasiis nasldaumasidniianisdadns aumasisnly

‘ ‘ 38249_SR_V2_05-92.indd 65 24/5/2557 17:42:36 ‘ ‘



66  $9AmansawmA TN 19 ATUN 2 NINYIAN - FUIIAN 2556

ABSTRACT

The objective of this project is to study (1) the internet usages of employees at
the Metro Systems Corporation, Public Company Limited which are divided by the type
of populations (2) the objectives of internet usage, the need of internet usages and the
internet network’s problems of employees at the Metro Systems Corporation, Public
Company Limited. The survey research used questionnaire to collect data from 300
employees at the Metro Systems Corporation, Public Company Limited. Descriptive
statistics; frequencies, percentage, arithmetic mean, standard deviation and inferential
statistics; SPSS for Windows were used to analyze data.

The study results found that the employees with the age below 30 years old use
internet for communication more than the employees with the age between 30-40 years
old. The employees with the educational level undergraduate degree use internet for
communication more than the employees with master degree.

The reasons of using internet for communication are found that the employees
who use internet for type/chat while performing another job access to the internet more
than the employees who use the internet for record the conversation as evidence.

The requirement for using internet for communication during working found that
the employees who need to provide the comment on web board or internet telephony
access to the internet more than those who use the social network. The employees who
require the internet for internet telephony access to the internet more than those who use
the internet for online chat service. The employees who use online-chat service after
work or during lunch time use the internet more than the group of purchasing goods.
Facebook users’ group access internet for communication more than the group which
was connected by the Office Communicator. The employees who require using internet
via mobile phone use the internet for communication more than those who need to
connect to the internet via computer. The employees who require other accessories as
earphones connect to the internet more than the employees with traditional instrument.

Furthermore, the employees who need the company supporting by provided the quality
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computer with adequately speed use internet communication more than the employees
who need supporting on provided the internet communication training course.
According to the problem of internet communication system, it was observed
that the employees who have the problem about the computer use internet for
communication more the employees who have the others problems. The employees with
internet expenses problem use the internet communication more than the employees
with other problems. While the employee who needs to improve their typing skill use
internet for communication more the others who need developing in other skill.
Moreover, the employees who confront with the internet office system failure for 4-6
times per month use the internet communication more than those who face internet

office system failure twice a month.

KEYWORDS: Internet, Internet Usage, Internet for communication, Internet in a company
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